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Research Methods (CMD): 
1. Focus Group 
2. Pitch 
3. Peer Review 
4. Ideation  
5. Sketching  
6. Mood Board  
7. Benchmark Creation 

Overview of the Research’s that I have used in the project: 
As a group, we started working on our branding and creating a strong brand guide. I also 
researched different studios and agencies with similar concepts or for inspiration, such 
as Stuurman. While doing this research, our team developed several ideations, both 
before and after rebranding. Initially, we explored different ideas, including Beyond and 
SlayGency. However, after receiving peer feedback and feedback from teachers, we 
decided to refine our concept and focus on SlayGency. 

To give our brand a clear direction, we chose Gen Z as our target audience and we 
rebranded. We then started working on the brand guide by creating different mood 
boards and sketching logo ideas in Figma. Throughout the process, we peer-reviewed 
our mood boards, refined them, and developed a final stylescape. 

For the presentation, I pitched our brand guide and showcased the final branding 
concept. 

Proof’s 

  

https://stuur.men/
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For Checking the Figma: Click Here. 

https://www.figma.com/design/BGqCZXu1yDtVYsHUynJAZF/Mood-Board-and-Idea?node-id=0-1&t=0SQREAJbSoWjsjsC-1

